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“Every talented person
at Capgemini possesses a thorough
knowledge of our clients’ business
sectors and a steadfast drive
to stay on top of the latest
technological trends.”
Thierry Delaporte,
Chief Operating Officer

Thierry Delaporte, Chief Operating Officer, explains
how Capgemini analyzes the demands of a new digital world
to transform technological breakthroughs into business
opportunities for its clients.

taying ahead of the game and keeping
up with the frantic pace of innovation
are two of the main challenges facing
our clients. In every sector, new players are
arriving and forcing our clients to rethink their
strategy at every moment. Never relenting in
their efforts, securing the resources needed
to face the competition and improving their
profitability are critical challenges for our
clients. And technology is the key to solving
each of these challenges.
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We are known for the high quality of
our delivery, and our teams of engineers
num ber among the most capable in
our industry. We are also known for our
culture of innovation. Every talented
person at Capgemini possesses a thorough
knowledge of our clients’ business sectors
and a steadfast drive to stay on top of
the latest technological trends. In our
services business, our women and men
constitute our most valuable asset. Our
people’s constant focus on improving their
performance and their ability to anticipate
future trends enable us to tackle the
toughest challenges for our clients.
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This same dynamic spirit animates the
entire company. Demonstrating this fact
is the creation, in September 2018, of
Capgemini Invent, our new entity devoted
to helping all corporate management
departments anticipate and delineate
the future of their business, as well as
our broader effort to reinvent our offers
continually. For example, our cloud and
digital activities have grown from 18% to
45% of our revenue in just four years. A
specific management system oversees our
entire portfolio of services, and you will find
a presentation of our strategic priorities in
the following pages.
But, before I close, I can’t help but draw
your attention to another project that struck
me in 2018, when we decided, in connection
with our CSR policy, to increase our efforts
in favor of digital inclusion. New initiatives
have since cropped up across many areas of
the Group, and I am delighted with our initial
achievements and the enthusiasm shown by
our employees. /
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